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PARTN ER  GU I D E  ·  2026

ROOM  0 1  ·  GENKAN ,  THE  ENTRANCE

You �ake t�e roo�.
We ope� t�e door.

Architects and designers, furniture, lighting and object makers, hotels, cafés and galleries: you

make the rooms, we tell the world. This guide shows the one thing we ask back: our name and

our address, wherever your story travels.

HE L LOUCH IMAG .COM   ·   UCH IMAG .COM



ROOM  02  ·  IMA ,  THE  L IV ING  ROOM

We write about your roo�. You �a�g
our �a�e at t�e door.

A story on Uchi is free and stays online, credited to you. In

return: the Uchi plate on your site, our name in your release, our

mark on what you print and show.

UCH I  ·  PA R T N E R  G U I D E  ·  2 0 2 6 0 2  /  1 2

WHO  IT  IS  FOR

Arc�itect� a�d i�terior de�ig�er�
A house, a flat, a renovation, a studio, a book.

Fur�iture, lig�ti�g a�d object �aker�
A chair, a lamp, a collection, a craftsman, a reissue.

Hotel�, café� a�d re�taura�t�
A new room, a refit, an opening, a guesthouse.

Developer� a�d �o�e bra�d�
A building, a show flat, a material, a kitchen.

Gallerie�, de�ig� week� a�d ��op�
An exhibition, a fair, a pop-up, a new store.

IN  F IV E  ST EPS

1 Send your tagged release with the Uchi paragraph

2 We read it and, if it fits, publish

3 We send you the link and the plate files

4 You place the plate within 7 days

5 You send proof to hello@uchimag.com. Required

Sending us a press release, a review, an invitation or any other material does not mean Uchi will publish it. We choose what we publish, when and how, and we may decline or edit without giving a reason.



ROOM  03  ·  HYŌSATSU ,  THE  NAM E  AT  THE  DOOR

Our �a�e �ever �a�g� alo�e. Wherever our mark appears, our address goes with it, and

wherever you write our address, the mark sits next to it. Line

version in rows and footers, stacked in squares and on print.

Minimum: 24 px on screen, 8 mm in print.

UCH I  ·  PA R T N E R  G U I D E  ·  2 0 2 6 0 3  /  1 2

uchimag.com

L IN E  ·  ON  WA SH I

uchimag.com

L IN E  ·  ON  S UM I

U C H IM AG .COM

S TAC K E D  ·  ON  C LAY

U C H IM AG .COM

S TAC K E D  ·  ON  H INOK I WOR DMA R K  ·  UCH I  A LO N E

uchimag.com

L IN E  ·  NO  KAN J I



ROOM  04  ·  DŌGU ,  THE  TH INGS  IN  THE  HOUS E

Plate� draw� fro� t�e �ou�e. Five plates from a Japanese home: the name at the door, a

furniture tag, a seal, a noren and an architect's title block. Each

carries the mark and the address.

UCH I  ·  PA R T N E R  G U I D E  ·  2 0 2 6 0 4  /  1 2

F E AT U R E D

ON

uchimag.com

01  HYŌSATSU  ·  foo te r s ,  abou t  pages

02  FURN ITURE  TAG  ·  s i d eba r s ,  p roduc t  pages

uchimag.com

03  HANKO  SEAL  ·  ava ta r s ,  co rne r s ,  squa re  spo ts

U C H I M A G . C O M

04  NOREN  ·  page  heade r s  and  foo te r s ,  w i d e  spo ts

P RO J ECT A� featured o�

PU B L I CAT ION

ADD R E S S uchimag.com

SHE ET 1 / 1   ·   SCALE 1:1

05  T ITLE  BLOCK  ·  p ress  rows ,  news l e t te r s ,  a rch i tec t u re  pages

All five in the kit as SVG, PDF, PNG and JPG; the logo is in outlines, no font needed.

F E AT U R E D  ON

uchimag.com



ROOM  05  ·  SHŌJ I ,  THE  PAP ER  SCR E EN

Pick o�e. Pi� it to your �ite. Thirty badges in our colours: rectangles and pills with the

address, squares and circles carrying our U, for small spots and

avatars. A badge without the address must link to uchimag.com.

UCH I  ·  PA R T N E R  G U I D E  ·  2 0 2 6 0 5  /  1 2

R ECTANG L E

W ITH  ADD R E S S

SQUA R E

THE  HOUS E

C I RC L E

THE  HOUS E

P I L L

W ITH  ADD R E S S

uchimag.com uchimag.com uchimag.com uchimag.com uchimag.com uchimag.com uchimag.com uchimag.com

A S  F E AT U R E D  IN uchimag.com A S  F E AT U R E D  IN uchimag.com M E D I A  PA R T N E R uchimag.com

S E EN  IN uchimag.com S E EN  IN uchimag.com M E D I A  PA R T N E R uchimag.com



ROOM  06  ·  MADO ,  THE  W INDOW  ON  YOUR  S IT E

Keep t�e plate o�. Keep t�e door ope�.

UCH I  ·  PA R T N E R  G U I D E  ·  2 0 2 6 0 6  /  1 2

1 Footer

The noren strip or the line lockup in your site footer, on

every page. The permanent spot.

2 Project or product page

The furniture tag next to the house, the chair or the room

we wrote about, linked to our story.

3 “A� featured i�” row

A pill or the line lockup, at the same height as the other

press logos.

WAN T  U S  TO  K E E P  WR I T ING ?

Keep the plate in your footer for good, linked to

uchimag.com. Partners who keep it on are the first we read.

your-studio.com/projects

Your Studio P R O J E C T S O B J E C T S S T U D IO N EWS

Your project: a �ou�e, a c�air, a roo�

2

A S  F E AT U R E D  IN uchimag.com

3

©  YOU R  S T U D IO  2 0 2 6 uchimag.com

1

Featured on Uchi

uchimag.com



ROOM  07  ·  ENGAWA ,  THE  PORCH

O� t�e catalogue, t�e ��owroo�, t�e
fair.

Catalogues and lookbooks: the seal on the back page.

Showrooms and design weeks: the lockup in the partner row.

Openings and guesthouses: the noren or the title block on the

card. Never on the product itself, never bigger than your own

name.

UCH I  ·  PA R T N E R  G U I D E  ·  2 0 2 6 0 7  /  1 2

Your Collectio� 2026

uchimag.com

B AC K  O F  TH E  CATA LOG U E  ·  s e a l  1 5  2 5  mm ,  w i t h  t h e  aw a r d s

YOUR  SHOWROOM  ·  M ILAN  ·  TOKYO  ·  COPENHAGEN

M E D I A  PA R T N E R S

uchimag.com

SHOWROOM  AN D  D E S I GN  W E E K  ·  t h e  l o c k u p  i n  t h e  p a r t n e r  r o w

You are in�ite�

uchimag.com

O P EN ING  O R  G U E S THOU S E  CA R D  ·  t h e  n o r e n ,  w i t h  t h e  a d d r e s s



ROOM  08  ·  SHOSA I ,  THE  STUDY

Tag it fir�t. Credit u� la�t.

UCH I  ·  PA R T N E R  G U I D E  ·  2 0 2 6 0 8  /  1 2

TO   H E L LO UCH IMAG .COM

A Subject: For Uchi · PRESS RELEASE · INTERIOR — Studio completes Project], City

P R E S S  R E L E A S E  ·  FO R  IMM E D I AT E  R E L E A S E  ·  K YOTO ,  2 0 2 6 .1 1 . 0 3

[Studio] tur�� a [year] tow��ou�e i� [City] i�to [w�at it i�
�ow]

C Photos by Photographer], courtesy of Studio. All may be published with the story, credited as above. Plans
and full-size files: [link].

A BOU T   S T U D IO 

FO R  UCH I

B When this story runs on uchimag.com, Studio will place the Uchi plate on its website footer and on the
Project] page, linked to the story, will credit “Uchi (uchimag.com)ˮ wherever the coverage is shared, and will
send proof to hello@uchimag.com.

CON TAC T  ·  P R E S S  S T U D IO  .COM

A  ·  ON E  TAG ,  F IRST  L IN E

HOME INTER IOR ARCH ITECTURE FURN ITURE

L I GHT ING OBJECT TEXT ILE HOTEL

CAFE EXH IB IT ION DES I GN  WEEK SHOP

B  ·  THE  UCH I  PARAGRAPH ,  LAST

For Uc�i: w�e� t�i� �tory ru�� o� uc�i�ag.co�, [Na�e] will place t�e

Uc�i plate o� [it� web�ite / t�e project page], li�ked to t�e �tory, will

credit “Uc�i (uc�i�ag.co�)” w�erever t�e coverage i� ��ared, a�d will

�e�d proof to �ello@uc�i�ag.co�.

C  ·  P I CTUR ES  AND  P LANS

3 to 10 photos, 2000 px or more, each credited and cleared for the story. Plans welcome.

Large files as a link, nothing over 10 MB.



ROOM  09  ·  CHASH ITSU ,  THE  T EA  ROOM

Copy t�e o�e t�at fit� you. Put it at the end of the release under “For Uchi .ˮ Change the

words in brackets, keep the rest. Canʼt place the plate

anywhere? Say so in the same paragraph.

UCH I  ·  PA R T N E R  G U I D E  ·  2 0 2 6 0 9  /  1 2

A RCH IT ECTS  AND  D E S I GN E R S

For Uc�i: w�e� t�i� �tory ru�� o�

uc�i�ag.co�, [Studio] will place t�e

Uc�i plate o� t�e [Project] page a�d i�

t�e �ite footer of [�tudio.co�], li�ked to

t�e �tory, will quote it wit� t�e lockup i�

t�e pre�� �ectio�, a�d will �e�d proof (a

�cree���ot, li�k� or p�oto�) to

�ello@uc�i�ag.co�.

FURN ITUR E ,  L I G HT ING ,  O B J ECTS

For Uc�i: w�e� t�i� �tory ru�� o�

uc�i�ag.co�, [Bra�d] will add t�e Uc�i

plate to t�e [Product] page a�d t�e �ew�

page of [bra�d.co�], li�ked to t�e �tory,

will credit “Uc�i (uc�i�ag.co�)” i� t�e

�ew�letter t�at a��ou�ce� it, a�d will

�e�d proof to �ello@uc�i�ag.co�.

HOT E L S ,  CA F É S ,  R E STAURANTS

For Uc�i: w�e� t�i� �tory ru�� o�

uc�i�ag.co�, [Na�e] will po�t it o�

[I��tagra� / t�e web�ite] wit� t�e Uc�i

�ark a�d t�e li�e “via Uc�i ·

uc�i�ag.co�”, will add t�e plate to t�e

pre�� page of [�ite.co�], a�d will �e�d

proof to �ello@uc�i�ag.co�.

GA L L E R I E S ,  D E S I GN  W E EKS ,  SHOPS

For Uc�i: Uc�i i� a �edia part�er of

[Eve�t]. T�e Uc�i lockup wit�

uc�i�ag.co� will appear i� t�e part�er

row of t�e po�ter, t�e progra��e, t�e

�cree�� a�d t�e web�ite footer of [eve�t-

�ite.co�] fro� [date] to [date], a�d

[Eve�t] will �e�d proof to

�ello@uc�i�ag.co�.



ROOM  1 0  ·  T EGAM I ,  THE  L ETT ER

Say our �a�e rig�t. T�e� ��ow u� it’� o�.

UCH I  ·  PA R T N E R  G U I D E  ·  2 0 2 6 1 0  /  1 2

IN  T EXT

✓ Uc�i (uc�i�ag.co�)

✓ a� featured i� Uc�i

✓ Source: Uc�i — uc�i�ag.co�/…

✕ UCHI Magazine · Uchi Mag

✕ Uchi Interiors · UchiMag

✕ uchi.com · www.UCHIMAG.COM

One word, capital U. The first mention carries the address and the link

to our story.

PROO F  ·  R EQU IR ED

S�o� us it’s on.
Within 7 days of our story, write to hello@uchimag.com,

subject “Proof · Project or name] ,ˮ with:

— a screenshot of your page and its link

— links to your posts

— photos of the showroom, the poster or the card

— a photo of the catalogue or the flyer

No proof, �o �ext �tory.

Until our mark is up, we do not publish your next release.

CHANGES  AFT ER  PUB L I CAT ION

Everyt�i�g i� t�e fir�t e�ail

The exact project name, the links and the credited photos. We

publish what you send.

O�e correctio�

A wrong fact or a broken link, fixed once, within 30 days of the

story.

A �ew �a�e i� �ot a rewrite

Renamed the product or the place? The story stays as published.

A new collection is a new press release.

Our call

We may decline a change without giving a reason.



ROOM  1 1  ·  NANDO ,  THE  STOR EROOM

Tidy t�e roo�. T�e� pre�� �e�d.

UCH I  ·  PA R T N E R  G U I D E  ·  2 0 2 6 1 1  /  1 2

Subject �ay� “For Uc�i · PRESS
RELEASE · [TAG]”

T�e Uc�i paragrap� i� at t�e e�d of t�e
relea�e

P�oto� are credited a�d cleared for t�e
�tory

You k�ow w�ere t�e plate goe� o� your
�ite

Se�d to �ello@uc�i�ag.co� After: proof �e�t o�ce our �ark i� up
(required)

Sending us a press release, a review, an invitation or any other material does not mean Uchi will publish it. We choose what we publish, when and how, and we may decline or edit without giving a reason.



ROOM  1 2  ·  THE  ROOM  THAT  STAYS  OP EN

UCH I  ·  PA R T N E R  G U I D E  ·  2 0 2 6 1 2  /  1 2

T�an� you for coming insi�e.

H E L L O U C H I M A G . C O M   ·   U C H I M A G . C O M

No part of this guide is a press credential. Every credit in it is given by us, in writing, story by story.


